A traditional Maori welcome
was provided for the launch
of the Gen 6 range

A couple of N Series on
display at the Rotorua
Energy Centre
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To sell more trucks in New Zealand than any other brand, eight years in a row,
is a hard act to follow. It’s even tougher to beat, but Isuzu believe their all-new
range of trucks will increase their market share. New Zealand Trucking went to
the launch of the new N series, F series and FX series models

Zealand introduced a new range of trucks

so they decided to go all out with the
launch party. More than 100 salespeople
attended the launch at Tamaki Village just
out of Rotorua on a fine spring day. After a
Maori welcome, a presentation demonstrated
the benefits of the new models to us before we
drove the immaculately prepared trucks fit-
ted with Roadmaster bodies. The entire range
comprises almost 70 model variants.

Gen 6 is the local term for the range interna-

I t'’s more than a decade since Isuzu New
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tionally known as the 700P Project vehicles; the
cab is the sixth generation model to be available
here on N and F series trucks. Etsuo Yamamoto,
Isuzu’s general manager commercial vehicle
product, planning and engineering, explained
the 700P Project, in which he has been involved
since its inception.

In styling the vehicle, the design team aimed
to produce a solid, clean, emotional truck. By
solid they meant substantial and reliable; clean
meant simple and reasonable, while emotional
was defined as active and impressive.

Isuzu developed a global philosophy under the
acronym SEE:

safety — protecting occupants and cargo;

economy — benefiting customers; and

environment - environmentally friendly.

The design work was principally carried out
with computer aided engineering (CAE) pro-
grams which made for faster, more effective
design and provided information that was direct-
ly transferable to the parts and workshop manu-
als, increasing accuracy and decreasing design
time. However, they allowed plenty of time for
the products to be well tested — the prototypes
have travelled the equivalent of 50 times around
the world before the models were released here.






