Isuzu's

new “hard

wave” design
dash is integrated
throughout the
new N and F
range.

TASTE OF THE FUTURE

FROM ISUZU F

hile it is a little ahead of how things
Wwill progress in New Zealand, Isuzu

has presented a taste of its new
look range of N-series and F-series light to
medium trucks to New Zealand Trucking in
Japan.

More than a face-lift, Isuzu has re-engi-
neered the N and F-series in line with its
vision to be the world’s leading commercial
vehicle and diesel engine production com-
pany.

With a new look face, interior and a Euro4
engine, Isuzu has spent the last three to four
years developing the range and nearly $400
million in order to present its 700P range of
trucks to the market.

However, Euro4 technology isn’t required
for new trucks in New Zealand till January
2009 which means the release of the sixth
generation N and F-series trucks here won’t
happen until at least the second quarter of
2008.

Australia is 12 months ahead of New
Zealand with its increasing levels of exhaust
emission controls and the new Isuzu
trucks will be available there towards
the end of this year.

Changes in the light duty N-series
are immediately noticeable with a new
front dominated by fresh headlight styl-
ing and a new grille.

Seiji Emoto is the general manager of
the design centre at Isuzu in Japan.

He is quick to point out the European

influence in styling which he hung on the
words “solid, clean and emotional”.

Mr Emoto says Japanese trucks had tended
to be simple and stereotypical in design while
European trucks had a distinctive “face” and
were assertive in branding and image.

“We wanted a product that was competi-
tive to overseas designed trucks,” he says.

Using an “advanced cubical shape”, Mr
Emoto says the team created a solid and
sculpted cab with an impressive front face.
The “facial expression” is dominated by the
new six-hole grille, which represents five
continents as well as Japan. Vertical head-
lines with a diagonal line at the top create
a distinctive look the team is expecting will
become intrinsic to the Isuzu brand.

“Isuzu is first with these,” Mr Emoto says.

“We wanted a 3D form rather than a flat
face.”

Another change is the vertical door han-
dles. While they are a change in look from
the horizontal, they’ve also been designed for

more grip and are easier to grab with gloved
hands.

That handle will pop open the door to a
full 90 degrees — generally a feature on heavy
duty trucks.

Once inside, it’s all business. Isuzu has
integrated the dash to be consistent across all
its new N and F-series models. A “hard wave”
design on the modular unit can be fitted both
narrow and wide cabs. Features highlighted
by Mr Emoto are the user friendly switches,
close to the driver’s hands and plenty of stor-
age. Out front, there is also increased down-
ward visibility through the windscreen.

Etsuo Yamamoto is the general manager
in charge of engineering and he highlights a
number of improvements in the 700P gen-
eration focused on a better work space and
comfort.



Designers looked to Europe for inspiration — represented here with the light duty NLR.

Greater width provides more space for pas-
sengers and there is also more reclining space
for the seat with a few extra centimetres in
cab length. As already highlighted, the wider
opening door has been incorporated as has
extra height in the opening.

Mr Yamamoto boasts improved airflow
over the cab and, with Euro4 engines,
improved fuel economy.

When the new N and F-series trucks are
introduced, there will also be more availabil-
ity of Isuzu’s automated manual transmis-
sion (AMT), second generation, across the
ranges.

The 700P launch is the biggest for Isuzu
since the 1980s with the most improvements
across more models.

It’s the first for Isuzu using CAE (com-
puter aided engineering). The new range
underwent extensive computer testing with
100 virtual models before any prototypes
were built.

Among other aspects, the computer mod-
els were used for the initial aerodynamic
tests, crash tests and safety and also simply
how all the components would fit and work
together. This allows the engineering divi-
sion more opportunity to focus on fine-tun-
ing design when physical testing is carried
out after most of the fundamental work has
already been completed.

Following that, “real world” testing cov-
ering 1.3 million kilometres, with several
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hundred thousands of those in Australia,
was conducted. Australian Isuzu staff claim
input into the final N and F-series design.

Details for the release in New Zealand
have not yet been finalised, but sales man-
ager Dean Hoverd confirms the launch will
be in the second quarter of next year.

“The New Zealand and Australian markets
are similar but are different in many ways,”
he says.

He points out that what was presented in
Japan recently is really just a preview of what
will be available in New Zealand, rather than
the actual spec.

Around 70% of the light to heavy duty
truck market in New Zealand is from four
Japanese manufacturers (3500) with Isuzu
dominating 26% of the market share.

The heavy truck segment makes up 50%
of the total truck market. Isuzu sales in the
light, medium and heavy duty segments are
approx. 40%, 20% and 40% respectively).

Mr Hoverd is convinced the 700P release
will continue to drive the Isuzu brand in
New Zealand.

“And there are many more things to
come.”

A few of these were hinted at by Mr
Hoverd’s Japanese colleagues including the
admission that a re-design for the heavy duty
Giga range is underway. However, no details
were released as to when this will make it on
to the market. A

Global

suzu’s light duty N-series first hit the road
in 1959. The 700P release is the sixth
generation.

While the medium duty F-series didn’t
come out until 1970, 700P also represents
the sixth generation for the truck.

Designed for a global market, Isuzu has
focused on producing a truck which will
have minimal regional specifications. While
there will be differences, the trucks will have
similar set-ups throughout each market.

This is part of the reason why a lot of test-
ing was completed in Australia, the second
market behind the United States, for the
700P generation models to be launched.

The focus from the beginning was to be
greener. The 700P trucks boast a Euro4
engine with cooled-EGR (exhaust gas reticu-
lation) and also use a catalytic converter to
reduce diesel particulates.

Safety has been a feature with driver’s air-
bag as standard and an option for a passenger
airbag. And, where there is an airbag, new
ISRI seats with incorporated seatbelts and
pretensioners. The driver’s airbag is already
standard in current NPR and NQR models in
New Zealand and will be expanded into all
remaining N Series and F Series except (4x4
models). The ISRI seat is currently standard
on all current F Series and improves to the
latest 6860 model with integrated seatbelt
but not in the N-series.

They are also quieter. The engines on
all the models test driven by journal-
ists at the WACom proving ground on
Japan’s northern island of Hokkaido were

More crewcab options were presented in Japan as
with this NPS300C.







